Curriculum

	TRIMESTER I 
· Economics for Management 

· Management Accounting 

· Socio Economic Environment of Business 

· Organisational Behaviour I 

· Business Statistics 

· Introduction to Information Technology 

· Business Communication 

TRIMESTER II 

· Materials Management 

· Marketing Management 

· Financial Management 

· Business Communication 

· Operations Research 

· Business Law 

· Organisational Behaviour II 

· Written Analysis & Communication 

TRIMESTER III 

· Strategic Management 

· Marketing Research 

· Operations Management 

· Human Resource Management 

· Entrepreneurship 

· Management Information System 

· Corporate Governance and Business Ethics 

TRIMESTER IV 

· FINAL PROJECT (90 days) 

TRIMESTER V & VI CORE COURSES MARKETING 

· Consumer Behaviour 

· Sales Management 

· International Business 

· Principles of Advertising 

· Internet Marketing 

· Retail Management 

· Product Management 

· Contemporary Issues in Marketing 

· Supply Chain Management 

· Strategic Management 

· Rural Marketing 

· Services Marketing 

TRIMESTER V &VI - ELECTIVES INFORMATION TECHNOLOGY 

· Software Project Management 

· Business Data Communication 

· Management in Information Age 

· E-Commerce and Web Technologies 

· Business Application Programming 

· Knowledge Management 

· Software Quality Management 

· Enterprise Resource Planning 

· Software Testing (Project) 

· Course of Independent Study in IT 

HUMAN RESOURCES 

· Manpower Planning & Selection Techniques 

· Training, Development & Performance Management 

· Managing Employer-Employee Relations Legal Intervention in Employee Management 

· Human Resource Information System Leadership & Mentoring 

· Change Management and O.D. International Cultural Environment 

· H.R. in Knowledge Industry 

· Contemporary Issues in H.R. Practices 

ADVERTISING 

· Media Planning 

· Creativity in Advertising 

· Client Servicing & Account Management 

· PR & Image Management 

· Strategic Brand Management 

· Designing Advertising Strategies 

· Advertising Research 

· Production Techniques & Methods 

FINANCE 

· Corporate Finance 

· Security Analysis and Portfolio 

· Management 

· Insurance Management (IM) 

· Banking & Financial Services (BFS) 

· International Finance 

· Financial Derivatives and Risk Management 

· Taxation and Tax Planning 

· Project Appraisal and Funding 

· Strategic Cost Management 

· Corporate Restructuring & Financial Re-engineering 

BANKING AND INSURANCE 

· WEALTH MANAGEMENT 

· Principles of banking and insurance 

· Insurance operations 

· Investment banking & financial services 

· Banking and insurance laws 

· International banking 

· Underwriting and claims management 

· Actuarial principles & practices 

· Treasury management 

RETAILING AND MERCHANDISING 

· Retail concepts & environment 

· Store planning & layout (project) 

· Merchandising & retail buying 

· Franchising 

· Retail finance 

· Retail logistics & information systems 

· Retail location, design and visual merchandising 

· Retail community and social responsibility 

WEALTH MANAGEMENT 
· Wealth planning 

· Capital markets and wealth management Equity security analysis and portfolio management 

· Fixed income security and portfolio management 

· Banking and financial services 

· Insurance management 

· Information technology and e-business in 

· wealth management 

· Client relationship management 

· Estate planning 

· Law, compliance and ethics 

· Marketing of financial services 

· Developing and implementing business 
Strategies 

DUAL SPECIALISATION - MARKETING COMPULSORY 

SCMS-COCHIN is one of the very few business schools in India that offers twelve highly relevant and topical areas for specialisation/majoring for its PGDM programmes. It is the changing trend in the global market place that guided SCMS-COCHIN to widen its academic pursuits to the new pastures. 

Trimesters V and VI are for specialisation/majoring. Students are free to choose one elective from among the various options in Vth and Vllh trimester. Marketing Management is a compulsory specialisation. The objective of offering electives is to provide an in-depth knowledge to the students in those selected areas. Specialisation/majoring is a basis for career options in later life. An elective will be approved for study only if there are a minimum of 45 students opting for the same. Students will have to attain a certain level of academic standard to become eligible for electives of their choice. This will be ascertained by a test, if necessary. 

NEW SPECIALISATION 

At SCMS-COCHIN new specialisations are introduced every year depending upon their scope for employment in that particular year. SCMS-COCHIN is flexible to the needs of the industry and our students. 


